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WWW.GALAXYZOO.ORG 
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HTTP://MAPPINGFORCHANGE.ORG.UK/PROJECTS/ROYAL-

DOCKS-NOISE-MAPPING/ 
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NATURAL HISTORY SOCIETIES  

(E.G. HTTP://WWW.LNHS.ORG.UK)  
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WHAT IS CITIZEN SCIENCE? 
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            “CS refers to the  
          general public 
         engagement in  
        scientific research  
       when citizens actively 
      contribute to science  
     either with their  
   intellectual effort or 
  surrounding knowledge 
or with their tools  
and resources.”  



MOTIVATIONAL FACTORS OF PARTICIPATION 

The challenge of an initial involvement and long-term 

interest for both groups – scientists and citizens 
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MOTIVATIONAL DRIVERS FOR CITIZEN 

PARTICIPATION 

 Intrinsic motivators:  

 Interest in the topic as such (e.g. astronomy) 

 Satisfaction from contributing to important and  

relevant questions (e.g. cancer research,  

environmental protection) 

 Enjoyment of playing a game, being  

challenged (e.g. gamification of complex tasks) 

 

Extrinsic motivators:  

 Community exchange and recognition  

 Competitive elements (e.g. leader boards) 

 Incentives (e.g. prices, monetary remuneration) 
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Project design: 

• Participatory design processes 

• Adapted language 

• Differentiated engagement opportunities 

Drivers for citizen engagement 
 

Acquisition:  

• Cooperation with existing networks and 

organisations 

Support: 

• Specifically adapted support material 

(regarding target group, language, culture) 

Motivation: 

• Bi-directional communication 

• Acknowledgement & visibility for citizens‘ 

contributions 



STAKEHOLDER INVOLVEMENT THROUGHOUT THE 

DEVELOPMENT OF SI 
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Requirement  
Analysis,  

Contextual  
Investigation 

Prototyping 

Evaluation 

Idea  
Generation 

Who are your 

stakeholders? 

What do they 

expect and 

need? 

How can your 

idea meet 

stakeholders 

expectations? 

Is it feasible, 

useful? What 

does it need? 

Can I show that 

expectations of 

stakeholders are 

met? 



 

 

 

 

 

 

 

THANK YOU. 

 

 

 

 

 

QUESTIONS? 
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Teresa Schäfer (schäfer@zsi.at) 
 


